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FACULTY OF COMMERCE 

            The Department of Commerce is established in 2015 ,with a vision of providing 

excellence in the fields of Commerce by imparting value based education, training 

and research. Since its inception, the primary aim of the department has been to 

make the commerce students respond to changing social realities through the 

development and application of knowledge. It also thrives towards creating a people-

centered, ecologically sustainable and just society that promotes and protects dignity, 

equality, social justice and human rights for all. The motto of the department is to 

focus on outreach programs that would help the students to serve the world well with 

innovations and wisdom across the broad range of humanity's challenges in the 

globalized era.  

 

VISION 

 To develop into a world class center of excellence in the fields of Business Economics 

and management  through  value based education, training & research. 

MISION 

 To impart holistic education using state of the art technology and to give a global 

perspective through value based education for social transformation. 

 To Inspire and empower the students to become innovative leaders, contribute to the 

success of organizations and betterment of communities. 

 To involve in projects leading to high quality research, enhancing training and 

development opportunities so as to develop a team of competent and qualified 

entrepreneurs. 

 To continuously evaluate our performance against suitable benchmarks, develop new 

programmes, global tie-ups so on and so forth to meet stakeholders requirement. 

 To prepare students for higher education in Commerce, Sociology, Economics, 

Humanities and Business Studies. 

 To inculcate the use of Information and Communication Technology in the teaching 

learning process. 

 

 

 

 

 

 

 

 



Programme Education Objectives (PEOs) 

 

(PEO.1)To develop comprehensive knowledge of,Accounting,Finance&Taxationand other affiliated u

  Subjects. 

 

PEO.2) To develop understanding of confederated functional areas of Commerce similar as Law, 

  Economics, Banking& Insurance, Finance and Accounting and Audit. 

 

PEO.3)To foster capabilities towards invention and entrepreneurial chops. 

 

PEO.4) To develop donation and Writing chops to communicate and understand business affairs. 

 

PEO.5) To develop understanding of Accounting, Financial Management, Quantitative ways, 

  taxation with operation of Accounting Software’s, working on group systems 

  and Assiduity externship 

 . 

PEO.6) Inculcate mortal Values,ethics, cooperation chops,leadership chops, communication chops 

  and perceptivity towards societal requirements & values. 

 

 

  



Program Outcomes (POs) 

PO1 -  To acquaint a student with conventional as well as contemporary 

area in the discipline of commerce. 

PO2 -To enable a student well versed in national as well as international 

trends.  

PO3 -To enable the students for conducting business, accounting and 

auditing practices, role of regulatory bodies in corporate and financial 

sectors nature of various financial instruments. 

PO4 -To provide in depth understanding of all core areas specifically 

advanced accounting, international accounting, Management, Security 

Market Operations and Business Environment, Research 

Methodology and Tax Planning. 

PO5 -To Equip post graduate students’ to accept the challenges of business 

word. 

PO6-To develop independent logical thinking and facilitate personality 

development. 

PO7 -To Equip the students for seeking suitable careers in management and 

entrepreneurship. 

PO8 -To study by students method of data collection and their 

interpretations.  

PO9 -To develop among students communication and analytical skill 



Program Specific Outcomes 

PSO-1 - Students develop the ability to comprehend and imbibe core and functional management concepts, 

 business environment and domain specific knowledge. 

PSO-2 - Equip the students with requisite knowledge, skills and right attitude necessary to provide effective 

 leadership in a global environment. 

PSO-3 - Develop competent management professionals with strong ethical values, capable of assuming a 

 pivotal role in various sectors of the Indian Economy and Society, aligned with the national priorities. 

PSO-4 - Develop skills for analysing of the business data, application of relevant analysis, and problem 

solving  in other functional areas such as marketing, finance, business strategy and human resources 

etc. 

PSO-5 - Develop attributes for research in academics and applied research for industry  

 

Course outcomes 

 

PAPERCODE     C010701T                                                 

 

 TITLE OF THE PAPER 

ORGANIZATION BEHAVIOUR 

            CO1-  Ability to execute managerial tasks of planning organizing and controlling. 

 CO2-  Understanding of different styles of leadership and its impact on decision making process. 

 CO3-  In depth understanding of emotional labour and different types of emotions. 

 CO4-  Ability to analyze challenger and opportunities in the field of organization behavior . 

 

PAPERCODE     C010702T                                                 

 

 TITLE OF THE PAPER 

ACCOUTING FOR MANAGIRIAL DISION  

                After Completion   Student world be able to 

            CO1-  To enlighten the thought and knowledge on accounting for managerial decisions. 

 CO2- To provide knowledge about budget control keeping in mind to scape of the concept. 

 CO3- To develop the know-how and concept of marginal costing & break even analysis with   

  practical problem.  

 CO4- To introduce the concept of fund flow and cash flow statement  

 CO5- To introduce the concept of budgeting & standard costing & variance analysis. 

 CO6- Helps to give proper idea on financial statement analysis in practical point of view. 
 

PAPERCODE     C010703T                                                 

 

 TITLE OF THE PAPER 

MARKETING  MANAGMENT 
                After Completion   Student world be able to 

Co1- Critically analysis an organisation’s marketing strategies. 

Co2- Evaluate the marketing concept and marketing mix. 



Co3- Identify the major basis of market segmentation. 

Co4- To understand consumer behavior. 

Co5- To Understand Product life cycle 

Co6- To Understand Distribution, Channel’s and methods of sales promotion 

Co7- To know about state policy 

 

PAPERCODE     C010704T                                                 

 

 TITLE OF THE PAPER 

Statistical Analysis 

                After Completion   Student world be able to 

1.              To Familiarizes the concept of statistics analysis. 

2. To provide practical exposure on calculation correlation, time series, analysis & index number. 

3. To provide practical exposure on calculation regression and ratio of variation, interpolation and 

Extrapolation & Association of attributes. 

4. To provide practical exposure on calculation attributes- frequency determination, contingency 

and chi-square test. 
      5. To provide practical exposure on calculation theory of sampling and tests of significance – large 

samples  
                     & probability frequency distribution 

 

PAPERCODE     C010801T                                                 

 

 TITLE OF THE PAPER 

 

Financial Management 

                After Completion    

Co1- Student world be able to use business finance terms and concepts  

Co2- Student would be able financial statements analysis 

Co3- Student would be able to know leverage, capital structure  

Co4- Student know about capital budgeting, investment evaluation criteria 

Co5- Student know about to dividend policies, dividend determinates  

Co6- Student know of management of working capital 

 

PAPERCODE     C010802T                                                 

 

 TITLE OF THE PAPER 

 

Human Resource Management  

                After Completion   Student world be able to 

1.  Capability to understand Employee recruitment and selection process.  

 2. understanding of different types of remuneration plans and their significance. 

 3. Capability to evaluate different training programs and understanding of their limitation. 



 4. Knowledge regarding the developing role of human resource management in the globalized  

  word. 
 

 

PAPERCODE     C010803T                                                 

 

 TITLE OF THE PAPER 

 

Managerial Economics 

                After Completion   Student world be able to 

           Co1- Understand the roles of the manages in firm 

 Co2- Understand the internal and external decisions to be made by manager 

 Co3- Analysis the demand and supply condition and access the portion  of a company 

Co4- Design Competition strategies, including costing, Pricing 

Co5- Analysis real world business problem with a systematic theoretical fram work 

Co6- Make optimal business decisions by integrating the concepts of economics 
 

PAPERCODE     C010804T                                                 

 

 TITLE OF THE PAPER 

 

Consumer behavior and marketing research  

       Co1 Student Shall Be Able To Learn And Understand The Importance Of Consumer Behavior 

       Co2 Student world be able to know  Marketing And Differential Consumer Behaviour In India Context  

       Co3 Students Equipped With How To Conduct Marketing Research/Projects In Their Work Place And/Or In Personal         

 Career Advancement In Research: 

      Co4 Students Shall Be Able To Make Effective Marketing Strategies 

PAPERCODE     C010805T                                                 

 

 TITLE OF THE PAPER 

 

 TALENT MANAGEMENT 

Co1 Student world be able to Understand the model for Talent Management 

Co2Student Abel To Understand the roles of HR and line management in talent management 

Co3 Student Abel To Explore issues and possible solutions for retention of talent 

Co4 Students Equipped With How TO, Executives, Technical Staffs Working 

Co5  Students Shall Be Able To Make Effective HR or Personnel Managers, Supervisors and Specialists 

 

PAPERCODE     C010806T                                                 

 

 TITLE OF THE PAPER 

 

 Marketing Communication  

After successfully completing this course students will: 

           CO1  Know how MC fits into the marketing mix. 



           CO2 Understand how the communications process fits into and works with consumer behavior with   

 emphasis on the consumer decision making process. 

CO3 Develop an awareness of the connection between marketing communications tools, and how each 

can be used effectively- individually or in an integrated mix. 

CO4 Obtain a practical, real-world application of IMC theory. 

CO5 Demonstrate interactive communications skills 

   

PAPERCODE     C010807T                                                 

 

 TITLE OF THE PAPER 

RESEARCH PROJECT  

 Course Outcome: The successful completion of project Report followed by Viva voce shall enable students:  

• To widened theoretical knowledge with the help of practical knowledge. 

 • To develop practical and analytical thinking skill.  

• To develop problem solving skill  

PAPERCODE     C010901T                                                 

 

 TITLE OF THE PAPER 

RESEARCH METHODOLOGY  

  At the end of the course students are able to: 

CO1. Develop understanding of various kinds of research, objectives of doing        

 research, research process, research designs and sampling. 

          CO2.  Acquire adequate knowledge of measurement and scaling techniques   

  as well as the quantitative data analysis.  

          CO 3.  Have a basic awareness of data analysis-and hypothesis testing procedure 

          CO 4.   Present and defend a research proposal 

 
PAPERCODE     C010902T                                                 

 

 TITLE OF THE PAPER 

 STRATEGIC MANAGEMENT  

After successfully completing this course students will: 

CO1   The course would enable the students to understand the principles of strategy formulation,                  
 implementation and control in organizations 

CO2  Understand the basic concepts and principles of strategic management  analyse the internal and external   
 environment of business   

CO3    Develop and prepare organizational strategies that will be effective for the current business environment 

CO4   Devise strategic approaches to managing a business successfully in a global context 
 

PAPERCODE     C010903T                                                 

 

 TITLE OF THE PAPER 

 Marketing of Service And Retail Management  

: 

CO1 Students Shall Be Able  To Know What Is Service Marketing  



CO2 Students Shall Be Able  To Know Service Goal’s And Deign 

CO3 Students Shall Be Able  To Know  4ps of the marketing mix 

Co4 Comprehend the ways retailers use marketing tools and techniques to interact with their customers.  

Co5. Understand various formats of retail in the industry.  

Co6. Recognize and understand the operations-oriented policies, methods, and procedures 

PAPERCODE     C010904T                                                 

 

 TITLE OF THE PAPER 

Logistics and Supply Chain Management 

 

 Co1 Students Shall Be Able To Know The   Significance Of Logistics And Its Impact On Both Costs And Service In 

 Business And Commerce. 

CO2. STUDENTS  incorporate and learn the critical elements of logistics and supply-chain management processes   

 based on the most relevant application in forward-thinking companies.  

CO3.Students Will Able To develop criteria and standards to achieve improved business performance by integrating 

 and optimizing the  total logistics and supply-chain process. 

 CO4. To describe the ways to shift the business culture from functional work to overall process-driven results. 

 CO5. To explain the rationale for statistical process control in minimizing or eliminating nonvalue-added elements of 

 the overall logistics process such as the cost of excess inventory driven by inaccurate forecasting. 

CO6. To summarize the value of focusing on information business logistics systems which drives improved accuracy 

 and decision-making at all levels of management. 

 CO7. To incorporate a meaningful focus on the rate of change occurring in business today, and more specifically, in 

 business logistics. 

PAPERCODE     C010905T                                                 

 

 TITLE OF THE PAPER 

Organization Development And Change  Management  

CO1 Students Will Able To provide you with an opportunity to become familiar with the basic theories of “change 

 management,”  

CO2 Students Will Able To develop an awareness and fundamental knowledge of the need for change, why 

 organizations change or fail to change, and how to plan for, manage and measure change,  

CO3 Students Will Able To develop an awareness of the leadership issues and role of the leader in organizational 

 change,  

CO 4 Students Will Able To help further develop and expand your Own  critical thinking and analytical skills. 

PAPERCODE     C010906T                                                 

 

 TITLE OF THE PAPER 

Industrial Relations & Labor legislation 

CO1 Students should able to elaborate the concept of Industrial Relations.  

CO2 The students should able to illustrate the role of trade union in the industrial setup.  

CO3 Students should able to outline the important causes & impact of industrial disputes.  



CO4 Students should able to elaborate Industrial Dispute settlement procedures.  

CO5 Student should be able to summarize the important provisions of Wage Legislations, in reference to Payment of 

Wages Act 1936, Minimum Wages Act 1948. 

CO6 Student should able to summarize the important provisions of Social Security Legislations, in reference to. 

Industrial Relations code 2019  



PAPERCODE     C010907T                                                 

 

 TITLE OF THE PAPER 

Advertising management 

Co1 student know the roles which advertising can play in the contemporary marketing mix and 

 marketing environment. 

- CO2 explain the process of advertising planning. 

 CO3 Student Able To describe the contemporary context in which it is undertaken and the challenges  

 which this poses for advertising agencies. 

CO4 explain different theories of advertising effectiveness. 

- CO5 Student Know To describe a range of concerns about advertising's role in society and outline the 

industry's typical response to those concerns. 

CO6  Identifying and making effective use of advertising information resources. 

CO7  reflecting on your own values with respect to ethical practice 

 

PAPERCODE     C010908T                                                 

 

 TITLE OF THE PAPER 

PERSONAL SELLING AND SALESMANSHIP 

CO1  Student will be able to explain the concepts of sales management, personal selling and sales task 

CO2  Student will be able to explain the personal sale strategies and environmental factors that affect the  personal 
 sales. 

CO3  Student will be able to explain the preparations before contact the customer, how and when 

 salesperson deal with a customer, ways of identifying customer needs and submission of the product 

 to the customer 

CO4  Student will have information about sales forecasts and sales forecasting methods. Student will have 

 information about how to determine sales quotas and time management skills 

CO5  Student will be able to explain the reasons for salesperson’s performance valuation, the methods used 

 for performance evaluation 

CO6   Student will be able to explain what are the issues that must be given importance to the budget  

 planning, process of sales control and analyze. 

CO7  will be able to comprehend the elements of importance in determining the quantity and quality of sales 

 force, which resources can be used for employ salesperson, the process of selection and recruitment 

 of salesperson 

PAPERCODE     C011001T                                                 

 

 TITLE OF THE PAPER 

PROJECT MANAGEMENT AND PLANNING 

By the end of this course, a student should be able to: 

CO1  Understand project and project management as a way of working 

CO2  Explain accurately the processes and interactions a practitioner undertakes to achieve 

 project goals. 

CO3 Analyze the iterative processes of a project correctly. 

CO4 Evaluate and describe the process of progressive elaboration independently. 

CO5 Explain different project management concepts related to project planning and project success. 

CO6 Interpret challenges and analyse scenarios when managing projects, and propose solutions. 



CO7 Reflect and discuss project management aspects and scenarios within a learning community. 

PAPERCODE     C011002T                                                 

 

 TITLE OF THE PAPER 

CUSTOMER RELATIONSHIP MANAGEMENT  

CO1 students Shell Be  understand the organizational need, benefits and process of creating long-term 

 value  for individual customers 

CO2. Students Get  knowledge  regarding the concept of e-CRM and e-CRM technologies. 

CO3. To enable the students understand the technological and human issues relating to implementation of 

 Customer Relationship Management in the organizations 

CO4. Student Able To Understand the basic concepts of Customer relationship management. 

CO5. Student Able To understand marketing aspects of Customer relationship management. 

CO6. Student Able To Learn basics of analytical Customer relationship management. 

CO7. Understand basics of operational Customer relationship management 

PAPERCODE     C011003T                                                 

 

 TITLE OF THE PAPER 

DIGITAL MARCKTING ANSD E-COMMERCE  

CO1Students Understand The Core Concepts Of E-Commerce And The Various Online Payment  Techniques 

CO2   Students Able To Provide Insight On Digital Marketing Activities On Various Social Media  Platforms 

And  Their Emerging Significance In Business Students  

CO3 To Provide Insight On Digital Marketing Activities On Various Social Media Platforms And Their Emerging 

 Significance In Business 

CO4Students Able To  Know The Core Concepts Of Digital Marketing And The Role Of Digital  Marketing 

In Business And Apply Digital Marketing Strategies To Increase Sales And Growth Of  Business 

CO5 Apply Digital Marketing Through Different Channels And Platforms, Understand The Significance Of Web 

 Analytics And Google Analytics And Apply The Same 

CO6 To Understand Latest Trends And Practices In E-Commerce And Digital Marketing, Along With Its Challenges 

 And Opportunities For An Organization 

PAPERCODE     C011004T                                                 

 

 TITLE OF THE PAPER 

International Marketing  

         Upon completion of this course, students should be able to: 

CO1 Apply the key terms, definitions, and concepts used in marketing with an     
international perspective. 

CO2 Compare the value of developing global awareness vs. a local perspective in 

marketing. 

CO3 Evaluate different cultural, political, and legal environments influencing 
international trade. 

CO4 Explain the impact of global and regional influences on products and services for 

consumers and businesses. 

CO5 Apply basic internationally oriented marketing strategies (total product concept, 
pricing, place, and promotion). 

CO6 Develop creative international market entry strategies. 

CO7 Understand the importance of the Internet for global business. 
 



 

PAPERCODE     C011005T                                                 

 

 TITLE OF THE PAPER 

TRAINING AND DOVELOPEMENT 

After completion of this course, the student will be able to 

CO1. Understand basic concepts associated with learning process, learning theories, training and 

 development; 

CO2. Understand training needs, identification of training needs, training processes,training methods, 

 and evaluation of training; 

CO3. Emerging trends in training and development;  

CO4. Relevance and usefulness of training expertise in the organizational work environment. 

  CO5.Understing The Meaning And Role Of Mentors And Mentee

 Coaching  

 

PAPERCODE     C011006T                                                 

 

 TITLE OF THE PAPER 

CONFLICT RESOLUTION AND STRATEGIC  NEGOTIATION 

students will be able to: 

CO1  Analyze and understand the key practical and theoretical concepts of managing and resolving conflicts. 

CO2 Understand, analyze and describe the nature of small and large-scale conflicts. 

CO3 Articulate the theoretical and practical components of negotiation and mediation and explain the link between 

 effective negotiation skills and effective leadership. 

CO4 Analytically and theoretically understand the types of conflict management styles. 

CO5 Relate the importance of assessing one’s own conflict management style. 

CO6 Analyze, synthesize, think critically, solve problems, and make decisions. 

CO7 Explain the importance of good communication skills; analyze the influence of gender and cultural differences, 

 persuasion, perception and power in conflict resolution. 

PAPERCODE     C011007T                                                 

 

 TITLE OF THE PAPER 

Performance And Compensation Management  

At the end of the course, students   Will be able to: 

CO1  Understand the dynamics of performance appraisal and performance management to develop criteria and 

 standards for performance assessment. 

CO2  Analyze how effective appraisal systems can be linked to managerial objectives and compensation. 

CO3  Comprehend the components of executive compensation and understand how jobs are priced to establish 

 compensation levels. 

CO4   Understand incentive systems and non-economic rewards. 

CO5   Understand International aspects of Performance Appraisal and Compensation. 



 PAPERCODE     C011008T                                                 

 

 TITLE OF THE PAPER 

Sales Promotion & Public Relation  

At the end of the course, students will be able to...  

Co1: Discuss the meaning and nature of different types of  Sales Promotion medium 

Co2: Comprehend the role and importance of advertising in society 

Co3: Differentiate between advertising and publicity 

Co4: Develop and demonstrate strategic plans and planning methods Sales Promotion in and  

 Public Relation 

CO5: Discuss the concept and tools of Public Relations 

Co6: Discuss different aspects of brand building and its importance for an organisation 

Co7: Plan and execute ethically sound and socially responsible advertising strategies and public 

 relations campaign  

 

PAPERCODE     C011009T                                                 

 

 TITLE OF THE PAPER 

Management of sales force  

the student will be able to: 

co1. Define and apply key concepts of sales force management. 

co2. Identify characteristics of successful salespeople. 

co3. Explain and apply the process of recruiting, training, evaluating, and compensating sales 

personnel. 

co4. Explain and compare motivational techniques used in sales force management. 

co5. Formulate a sales force strategy. 

co6. Compare approaches to creating and evaluating sales initiatives 

 

    PAPERCODE     C011010T                                                 

   TITLE OF THE PAPER 

          Brand management  

   the successful student will be able to: 

co1 Define the main concepts and explain the purpose of branding. 

Co2 Examine brand concepts in real-life setting by articulating the context of and the rationale for the 

 application. 



Co3 Describe the process and methods of brand management including how to establish brand identity and 

 build brand  

Co4Formulate effective branding strategies for both consumer and business products/services 

Co5  meaning of brand extensions &various extensions opportunities  

Co6 Describe the main concepts and tools for managing brands over time, geographic areas, and 

 market segments 
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